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Key Marketing Concepts
At the onset of any business, there must be a marketing effort that must be applied because most of the people are not aware of it, and they will not buy their products easily. Using the selling concept, business must set themselves in the position of persuading people to use their products (Fokina & Barinov 2019). Carmex used to supply their jars to independent pharmacies, and when they reject it, they offer to them as a gift so that they can order to them next time. They had a plan on how to stimulate their potential customers.
Another key concept is the product concept which places its focus on customers. Every customer needs products that are of quality performance with great innovative features. Carmex has been able to set themselves apart from other lip balm brands, and they know that consumer will even pay more for their product, due to their reputation of quality. The major aspect in this case is how the brand loyalty can be compared to other options available and the benefits consumers get from using. 
The production concept is also another aspect that has been considered in the video. Grzegorczyk (2017) ascertains that the production concept reflects the human truth that most of the people prefer products that can be accessed quickly and are inexpensive. Carmex produces extensively “cheap products in maximum volumes to maximize profitability”. The positive side is that their consumers are primarily interested in how their products are made available at low prices and of high quality that addresses their needs.   
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